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There is a lot of a discussion on where IBM, the tech 
giant is heading. For years, IBM has been scaling 
to incipient heights which is fueled by innovations 
in computing, an area it has pioneered through 

heavy spending in R&D. And now, cognitive computing is 
what IBM’s focus to expand their industry platforms and help 
clients. Bringing cloud-based computing to its platter, IBM has 
transformed its business venture. More in the pipeline, cloud, 
analytics, mobile and security have taken a major seat to its 
operations, adding further value. Moreover, IBM has also 
tapped into the fast growing technology segment of Internet 
of Things (IOT). Steadfast in their approach, the company is 
accelerating its leadership in IOT solutions to develop industry-
specific cloud data services. Not to mention, the broad patent 
portfolio IBM holds has the power to override the sentiment of 
millions of online conversations across the internet. 

This metamorphosis is giving a wide array of opportunities 
for CIOs to choose the innovative technologies and select the 

best vendors that are at the forefront of providing IBM solutions 
and services. Essentially, partnering with IBM and leveraging 
their technologies, these vendors offer comprehensive 
solutions to organizations and enterprises worldwide. The 
focus is on helping organizations improve their IT operations 
and transition to a new era powered by cognitive computing, 
cloud, analytics, mobile and more.

To help CTOs, CIOs and CEOs find the right IBM solution 
provider for their enterprises, our distinguished selection 
panel has evaluated hundreds of IBM solution Providers that 
own innovative technologies, methodologies and outstanding 
customer service in this space. The companies featured here 
provide a look into how their products work so that you can 
gain a clear understanding of what technologies are available, 
which are right for you and how they shape up against 
competition. 

We present to you CIOReview’s 100 Most Promising IBM 
solution providers 2015.
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“Do you want a hand?” 
asked Lynn Moore of 
a neighbor working 
all alone in his yard. 

Although heading home to relax after a 
long day of baseball with his son, Moore, 
an engineer by nature who likes to solve 
problems, could not resist the impulse to 
assist his neighbor in need. Moore’s prob-
lem solving nature is the root of Motio’s 
philosophy: Help customers find solu-
tions to their big challenges. Motio, head-
quartered in Dallas, TX and headed by 
Moore as the CEO has been following this 
philosophy since 1999. 

Motio is a global software company 
and IBM Premier Business Partner offer-
ing solutions in the Business Intelligence 
(BI) space, specifically filling gaps in the 
Cognos arena. “We develop software so-
lutions that enable more accurate and reli-
able BI implementations. We don’t make 
BI software, we simply make it better,” 
says Moore. The company’s overall goal 
is to not only provide its customers with 
innovative software but to give them the 
ability to balance concerns around risk 
governance. “CIOs are driven to do more 
with less and at a faster pace. In IT, there 
is a pendulum that moves between con-
trolling risk versus moving at the speed 
the business demands. Motio’s products 

provide customers with the tools to en-
able them to strike the balance between 
governance and speed,” says Moore.

In line with the goal is the company’s 
flagship product MotioCI. The product 
enables customers to be more proactive 
and less reactive with Cognos by provid-
ing a unique blend of capabilities in ver-
sion control, release management, and 
automated testing. The version control 
of MotioCI not only captures ‘what’ and 
‘who’ made the changes in Cognos but 
also unravels the ‘when’ and ‘why’ el-
ements. This significantly improves BI 
team collaboration, risk management, 
and disaster recovery. The automated 
testing feature of MotioCI validates the 
accuracy of BI assets and configuration 
settings, enabling content to be deployed 
with confidence. Another benefit is the 
product’s release management compo-
nent, which reduces the time it takes to 
deliver BI assets to end users by provid-
ing a better method for automating and 
specifying content deployments to new 
Cognos environments.

Moore also grew excited to discuss 
their ReportCard product which helps 
optimize Cognos performance. Report-
Card is an Artificial Intelligence (AI) 
engine that programatcially measures 
Cognos performance, identifies where 
problems are lurking, and implements 
improvements. The uniqueness lies in its 
ability to not only inspect BI assets but 
also inspect all the way through to the 
data warehouse. ReportCard essentially 
cuts the labor and the cost required to 
improve these assets. A company might 
need multiple skill sets to understand the 
reports, the business model, and the da-
tabase structure. “ReportCard provides 
the ability to simultaneously improve all 
three from a simple to use web applica-
tion,” said Moore. 

An interesting instance is when the 
IBM Business Analytics Center of Com-
petency (BACC), the department that 
manages IBM’s enterprise-wide busi-
ness analytics environment, approached 
Motio. The BACC was faced with ad-
ministering the world’s largest business 
analytics environment, Blue Insight, for a 
diverse set of 200 geographically distrib-
uted business teams. Its required solution 
had to automate many day-to-day Cognos 
administrative tasks, provide increased 
levels of self-service, and still maintain 
the desired level of governance and ac-
countability. Using MotioCI, the BACC 
has been able to evolve towards a “self-
service” model for BI content promotion. 
From a governance perspective, there is 
an entire level of accountability, control, 
and auditing layered around each content 
promotion.

“At Motio, we constantly strive to 
be the market leader in filling the white 

spaces around Cognos. As such, we in-
vest heavily in our current products to 
continuously improve them. We also en-
gage in constant conversations with our 
customer base to understand their larg-
est challenges in order to decide where to 
make the next strategic investment. These 
conversations led to Theia, our latest 
product, which improves the user experi-
ence in the Cognos platform and unifies it 
with other BI platforms under one portal,”  
concludes Moore.

Motio
Accurate and Reliable BI Implementations

We don’t make BI 
software, we simply make 
it better

Lynn Moore


